
Why ?

• Hosting 11 individual websites 

•  Pushing content to over 200 web partners such  
as Zillow, Google Real Estate, Trulia, AOL Real Estate,  
Home Finder, Realtor.com, Move.com

•  60 million unique users daily

list once. be everywhere. digital

we’re more than Just print...

•  1200+ locations throughout the Triangle
•  50,000 printed per issue 
•  98% audited consumer pick up ratio
•  Delivered to 136 maJor employers for employee and  

relocation packages. Cisco, SAS Institute, Inc., Nortel are just a few.

print magazines are #1 in reaching 
super influential consumers*print

“New Homes & Ideas Magazine is by far the most picked up magazine in 
all general public racks that cover the entire Triangle area! The drivers 
are constantly refilling the racks for this magazine in particular.” 
— Anne Roux, Independent Distribution, Auditor & Delivery Technician

61% 
of quarterly magazine 

ads prompt readers  
to take action

SOURCE: ORC Caravan

62% 
of online retailers say 

that print generates 
more than 50% of  
their online sales 

SOURCE: GfK, MRI

optimizing your message on all platforms to 
reach your buyers social

•  4,000+ local real estate professionals opted in  
to receive weekly event & inventory updates

• consumer newsletter — 100% opted buyer participation

targeted communication to real estate 
professionals & general consumers

email
92% 

of buyers use the  
internet in some  

way in their home  
search process

SOURCE: Realtor.com

Homes&NEW Ideas
www.NewHomesAndIdeas.com
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*SOURCE: GFK, MRI Marketing Company


